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AGENDA:

THERISE OF VIDEO
CONSUMERS AND VIDEO

THE ADVERTISER OPPORTUNITY

& CONNECTED TV
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A QUESTION:

HOW MANY HOMES HAVE A
TELEVISION SET CONNECTED TO
THE INTERNET IN GERMANY?



#1 ONLINE VIDEO IS CHANGING THE
WAY WE WATCH CONTENT NOW!

#2 CONNECTEDJELEVISION
WILL TRANSFORM TV NEXT!

#3 CONNECTIVITY OFFERS A WORLD OF
POSSIBILITIES FOR BRANDS!
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NEWSGROUPS

PROPORTION OF TOTAL
US INTERNET TRAFFIC

V I D E O WILL DRIVE GROWTH
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BIGGER WOW!

(this is mobile traffic only!)
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In 2015, Germanys internet traffic will be
equivalent to 1 million DVD's. An hour.

In 2015, video content will account for 65% of
al | consumer I nterne

In 2015, 85 billion minutes of video content will
cross the internet each month in Germany...

.thatos 32,483 mini
downloaded every second.

Internet Video-to-TV traffic will increase 23 fold
between 2010 and 2015 in Germany.

By 2015, mobile data traffic will be equivalent to 3x
the volume of the entire 2005 German internet.
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3 Full Length TV Sho
~—— Music Video

News

Movie Trailer / Previe

Sports~
TV Show Clig
Movie Clip

Full Length Movie

How To Guide

Retail / Commerce - 7%
Business - 6%
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Efficient

Fits my lifestyle

A car for the city

A car | would want to drive
A fun experience

An affordable drive

Innovative

® Exposed

B Unexposed

+8.6

+6.5

+3.2

+2.9

+2.7
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IMPOSSIBLE
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DIGITAL IS SO COMPLEX, WE ARE ALL LEARNING, IT IS ALL NEW
WE KNOW IT WORKS, WE ARE LEARNING HOW

ECO SYSTENDO WE STILL UNDERSTAND-THE OCEAN?



BUT PLEASE

MEASURE VALUE
NOT CLICKS



